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Meeting the Demand in the Fastest Growing
Food Market in the Middle East

Aftendad by Qatar and the region’s food trade
and business professionals, Qatar Food will gathar
the region’s leading professionals in the food and
bewverage industies fo bensfit from exclusive
business opporfunities In o custormemade
sefting for showcasing up-to-date technologies,
products, services aond solufions for all stages of
food processing and packaging, as well as all
types of popular and new food products,

Over just three days, exhibitors will get the
chance to mest face to face with thousands
of wholssalers, distibutors, retailers, and othar
Industry profassionals, and develop partnerships
which will see their products stocked in shops
and supemarkets all cver Suatar.
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Marking o decade of growth, the event brings
Xmﬁﬁg H 20000+ together industry leaders fo explore the latest

trends. technologies. ard markst opportunities,
Food Quatar will be held concurmantly,
expanding opportunities for businessss in the
food and beverage sector.

Taking plkace from Oclober 28 to 30, 2025,
at DECC, Doha, this edition is set to slevate
indlustry standards and shaps the futurs of
hespitality and food services in the reglon.
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